Safety-Wise Update

The following updates are effective October 1, 2008,

and should be used with the existing Safety-Wise.

Girl Scout Grade Levels

The New Girl Scout Leadership Experience provides direction for Girl Scout program
adapted to meet the developmental, educational, emotional, and social needs and
interests of girls at the six Girl Scout grade levels.
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Daisy grade 1 515 12 6 6 4
Grades
Girl Scout
Brownie 2-3 5-25 20 8 12 6
Grades
Girl Scout
Junior 4-5 5-30 25 10 16 8
Grades
Girl Scout
Cadette 6-8 5-30 25 12 20 10
Grades
Girl Scout
Senior 9-10 5-30 30 15 24 12
Grades
Girl Scout
Ambassador | 11-12 5-30 30 15 24 12

*Note: There are separate ratios for events, trips, overnight camping, and certain
activities. Please see the current Safety-Wise for special ratios (p. 69, pp. 71-72).



Girls with disabilities that receive special education services may be enrolled as a Girl
Scout until the age of 21. Girls should be placed with peers of their same chronological
age and wear the uniform of that grade level..

Girl Scout grade level is determined by the current membership year, beginning October
1st.

Camping (Safety-Wise, p. 84)

Under the leadership of an adult, and with parents, guardians, or other family members
participating, a Girl Scout Daisy troop may participate in an occasional overnight
camping experience.

Girl Scout Daisies who have completed kindergarten may participate in traditional day
camp and resident camp experiences lasting up to three nights.

Girl Scout Daisies who have completed first grade may participate in resident camp
experiences of four or more nights.

First-Aid Training

First-aid offerings listed in the chart on p. 37 of Safety-Wise are provided online by the
sponsoring organization and include a face-to-face participant skills assessment. The
course may be accepted as meeting the recommendation.

Courses for First-Aid Training

National first-aid programs may be submitted for review throughout the year. Girl
Scouts of the USA routinely reviews such programs so as to expand the courses
available to our membership. Councils may review local offerings, compare the content
to the national recommendations, and make decisions concerning their area’s
resources.

For more information regarding what level of training is needed for different activities,
and when it is needed, please consult Safety-Wise (pg 36).



National First-Aid Programs

Organization

Courses for First-Aider, Level 1

Courses for First-Aider, Level 2

American Red Cross

« Community First Aid and Safety
including CPR

or

« Standard First Aid including CPR

Child Care (for Girl Scout Daisy
leaders) including CPR

« Sport Safety Training

or

« Standard First Aid including CPR,
plus First Aid, When Help Is Delayed,
or

« First Aid Responding to
Emergencies

or

* Emergency Response*

American Safety and Health
Institute

« Basic First Aid plus CPR for School
and Community or the Workplace

or

« Basic Wilderness First Aid plus CPR
for the School and Community or
Workplace

CPR Training and one of the
following:

« Wilderness First Aid

« Wilderness First Responder
« Wilderness EMT Upgrade*

Emergency First Response

* Primary Care (CPR) plus Secondary
Care (First Aid)

Medic First Aid International, Inc.
(Formally EMP America)

« BasicPlus CPR, AED, and First Aid
for Adults

« Basic CPR and First Aid for Adults
 PediatricPlus CPR, AED, and First
Aid for Children, Infants, and Adults
« Pediatric CPR and First Aid for
Children

¢ CarePlus CPR and Automated
External Defibrillator (AED) for Adults,
Children, and Infants

* Emergency Care First Aid

« Basic Life Support for
Professionals (BLSPRO)

National Safety Council

« Standard First, CPR and AED
or
«Pediatric First Aid, CPR and AED

Stonehearth Open Learning
Opportunity (SOLO)

Any standard CPR with one of the
following:

« Wilderness First Aid (WFA)

« Wilderness First Responder (WFR)
« Wilderness Emergency

Medical Technician (WEMT)

American Heart Association

« Heartsaver First Aid and CPR

For CPR Training

American Academy of Orthopedic
Surgeons

* CPR and First Aid Training

« Wilderness First Responder

EMS Safety Services

¢ CPR and First Aid Training
or
« Pediatric First Aid and CPR

*These courses far exceed the requirements for Girl Scout first-aiders but may be used.

Swimming, p. 120

e Swimming in Backyard, Hotel, and Cruise Ship Pools

 There is one lifeguard for 1 to 10 swimmers. The lifeguard is at least 16 years old and

has American Red Cross Lifeguard Training certification or the equivalent. An adult

trained in water rescue skills is also present. American Red Cross Basic Water Rescue

is recommended for this adult and for watchers.




Trips, Travel, and Transportation with Girl Scouts
Global Travel Toolkit

e Girl Scout troops/groups planning an international trip are strongly encouraged to
use the Global Travel Toolkit. The toolkit is a nuts and bolts resource for
international travel, including planning advice, procedures for international travel,
budgeting suggestions, cultural recommendations, and resources on Girl Guiding
and Girl Scouting around the world.

Download your Global Travel Toolkit at www.girlscouts.org
*The Global Travel Toolkit will be available summer 2008*

Letter of Introduction

The WAGGGS Card of Introduction (blue card) is no longer required for international
travel. However, if your troop/group is interested in connecting with Girl Guides or Girl
Scouts abroad, a letter of introduction can be sent on your behalf. Please submit an
Intent to Travel form indicating that you would like a letter of introduction.

Visiting World Centers

Contact the world centers directly to make reservations:
Our Cabafa, México: www.ourcabana.org/

Pax Lodge, England: paxlodge.org/

Our Chalet, Switzerland: www.ourchalet.ch/en/home
Sangam, India: sangam.wagggsworld.org/

Intent to Travel
All troop/groups traveling internationally must notify their council and submit an Intent to

Travel form to GSUSA three to six months before departure:
www.girlscouts.org/program/gs_central/forms/.

GSUSA, March 2008



GIRL SCOUT SAFETY-WISE UPDATE

GIRL SCOUT PROGRAM STANDARDS
Related to Girl Scout Product Sale Activities

The following changes in Safety-Wise Standards 28, 30, and 31 were adopted by the
GSUSA Board of Directors June 15, 2008. Changes in guidelines made by GSUSA have
been added to reflect needed updates as well, including revised Activity Checkpoints.
This document replaces anything in print prior to July 15, 2008, including those
Standards and Activity Points in the published Safety-Wise. Changes are highlighted at
council request.

Standard 28 (Revised)
Activities Involving Money

Girl Scout Groups are financed by dues, money earning-activities, and a share of money
earned through council-sponsored product sale activities. Girl Scout Daisies may be
involved in council-sponsored product sale activities only, and not collect money in any
other way except through group dues or parental contributions. (Amended by GSUSA
Board 6/15/2008)

“Group money earning” refers to activities following a planned budget and carried out by girls
and adults, in partnership, to earn money for the group treasury. “Council sponsored product
sales” are council-wide sales of authorized products, such as Girl Scout Cookies, calendars,
magazines or nuts and candy in which membership pathways participate. The funds are for
Girl Scout activities and are not to be retained by individuals as their properties. Girls can,
however, be awarded sales incentives and/or credits to apply to Girl Scout product and/or
activities.

Girl's participation in group money-earning projects or council-sponsored product sale activities
is based upon the following:

= Voluntary participation

= Written permission of a parent or guardian

» Council guidelines

= Anunderstanding of, and ability to interpret to others, why the money is needed

= Correct business procedures

= Observance of local ordinances related to involvement of children in money
earning activities, as well as meeting health and safety laws

= Adherence to guidelines for personal protection

» Planned arrangements for safeguarding the money

Girl Scouts, in their role as Girl Scouts, may not raise or solicit money for other organizations.
However, girls may contribute a portion of their group treasury to organizations or projects they
consider worthwhile if they have funds that are not needed for activities during the year (for
example, local or international community service organizations, or environmental projects.)

Encourage girls to designate a portion of their group treasury for the annual membership dues
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of the members. This is a sound and efficient practice that enables girls to meet membership
dues and lessens the potential burden to individual members.

See activity Checkpoints for Girl Scout Cookie/Council Sponsored Product Sales, as well as Safety-
Wise Standards 29, 30, 31, 32 and 33. (Standards 29, 32, 33, 34 and 35 have no revisions)

Standard 30 (Revised)
Council-Sponsored Girl Scout Product Sale Activities

Girls can participate in no more than two council-sponsored product sale activities each
year and only one of these may be a cookie sale. The percentage of money to be
allocated to participating groups is determined by the council and explained to girls and
adults as part of the product sale activity orientation. Girl Scout Daisies may participate
in council-sponsored product sales in girl/adult partnership as a Girl Scout Leadership
Experience. (Amended by GSUSA Board 6/15/2008)

The selling of Girl Scout Cookies or other council-sponsored products is an integral part of the
Girl Scout Leadership Experience focusing on financial literacy. Girls learn to set goals,
budget, plan, market to others, work as a team, and many other skills necessary to a
successful sale activity. Adults serve in a supporting role but should never assume sole
responsibility for sales. Refer to the activity checkpoints for "Cookie/Council-Sponsored
Product Sale Activities".

All girl members may participate in council-sponsored product sales activities under volunteer
supervision. The council provides training on the procedures to follow during the sale to all
participants through a cascading staff and volunteer effort.

The council sets the guidelines and procedures for conducting the sale and determines how
the proceeds and recognition system will be managed. The council retains some of the
proceeds resulting from product sales to support program activities and participation of all
registered Girl Scouts. Adult volunteers, girls, and their families should understand how cookie
proceeds are used, so that they can explain this to the public.

The income from product sales does not become the property of individual girl members.
Individual girl members may participate in council product sales if supervised by a council
trained adult. Girls are eligible for incentives and “cookie credits” but “money earned” that
normally would go to a group is administered by the council.

Parents and guardians grant permission for girls to participate and are informed about the girls'
whereabouts when they are engaged in product sale activities.

Girl should be identifiable as Girl Scouts by wearing a Membership Pin, official uniform,
uniform component, or Girl Scout clothing.

Adults must monitor, supervise, and guide the sale activities of all age levels. Girl Scout
Daisies, Brownies and Juniors must be accompanied by an adult at all times. Girl Scout
Cadettes, Seniors and Ambassadors who participate in door-to-door sales must be supervised
by an adult. Girls always use the buddy system.
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Money due for sold products should be collected when the products are delivered to the
customer or as directed by the Girl Scout council.

Personal customer information should remain private. Customer credit-card information should
not be collected by girls. No credit-card information should be asked for on any form collected
by girls.

Online Guidance

Girls or their families may not engage in selling Girl Scout Cookies or other products approved
for council-sponsored product sales on the Internet. Girls can use e-mail as a marketing tool
to let family, friends and former customers know about the sale.

e Product related e-mail is not intended to be SPAM (unwanted e-mail). Girls or their
parents should not broadcast e-mails to parental membership lists or place of
employment e-mail list-serves.

¢ Girls or their parents cannot set up online ordering or payment on private Web pages.

e Lists of customers and their e-mails should be treated with respect and girls should be
instructed on privacy issues

Girl Scout councils do not sell cookies, girls sell cookies. Any referrals via girlscoutcookies.org
to councils should be fulfilled by and credited to girl sales. It is up to a Girl Scout council to
have a system in place which will allow for girl involvement.

Standard 31 (minimal changes)
Council-Sponsored Product Sale Awards

Groups and individuals may choose to earn council product sale awards. Awards are
program-related and of a type that will provide opportunities for girls to participate in
Girl Scout activities.

Girls may earn official Girl Scout age-appropriate awards related to product sale activities as a
part of the Girl Scout Leadership Experience. In addition, each council may choose to provide
items such as participation patches, sales awards, and council credit for camperships, event
fees, day camp fees, grants for destinations (girl travel) and action/service projects, and
materials and supplies for program activities to participants.

The council plan for recognition applies equally to all girls participating in the product sale
activity.

Where at all possible, councils should involve girls in the selection of awards and
administration of money given to girls from product sales (such as an application process for
grants for leadership projects or travelships for destinations).

(Standards 29, 32, 33, 34 and 35 remain the same.)
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Girl Scout Cookie/Council-Sponsored Product Sale Activity
Checkpoints

When Girl Scout Daisies, Brownies, Juniors, Cadettes, Seniors, and Ambassadors participate
in Girl Scout Cookie or other product activities, review and follow the following activity
checkpoints.

Individually registered Girl Scouts cannot participate in a Girl Scout product activity unless
supervised by a trained adult appointed by the council or service unit.

Planning and Supervision

v Local ordinances related to involvement of children in money-earning projects are
observed.

v" Girls are involved in planning and setting goals for the product sale activity.
v" Each girl's participation is voluntary.

v Written permission is obtained from a girl's parent or guardian before the girl participates in
a council product sale. A parent, guardian, or other adult must know each girl's
whereabouts when she is engaged in product sales.

v Girls may use telephones and e-mail to alert friends and relatives to product sales. Girls
may not sell Girl Scout product by posting information and making transactions on the
Internet.

v Guidelines for corporate sales (quantity sales to businesses) by girls 11-17 should be
coordinated through the Girl Scout council.

v Any participation in “gifting” sales of product proposed by girls to benefit a community or
organization should be overseen by the Girl Scout council.

v Any gifts in quantity to military overseas should be coordinated through military or related
personnel at the place of origin and the place of receipt. Large shipments should have a
council agreement with the third party to assure that the cookies arrive where intended.
Gifts should not be sent to U.S. bases or bases overseas where there are Girl Scouts
involved in product activity sales. Girl Scouts should observe council jurisdiction when
selling or marketing product for a gifting program.

v Girls writing notes for recipients of product gifts should sign with their first name only,
troop/group number and council name. Personal e-mails or addresses of girls should
never be used.

v Adults should exercise caution in holding large quantities of money at the point of sale. If
need be, make arrangements for additional adults to bank money frequently, particularly
from high traffic booth sales.
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Clothing

v Girls wear a Girl Scout Membership Pin, official uniform, uniform component, or informal
Girl Scout clothing to identify themselves as Girl Scouts.

v" Girls dress and prepare appropriately for the weather at all times.
Order Taking and Selling

v" The Girl Scout Cookie and other product sale activities are girl driven. Parents and
guardians should receive information as to their role in helping girls in the sale from the
adult in charge and the council. Adults may assist, but cannot sell Girl Scout products. (The
role of the Girl Scout Daisy adult is fully explained in online materials on the GSUSA
website, www.qgirlscouts.org, under Girl Scout Central: Cookies.)

v Adults must provide supervision and guidance for all age levels. Adults must accompany
Girl Scout Daisies, Brownies and Juniors when they are selling, order taking or delivering
cookies.

v"If product sale is allowed at an adult's workplace, the girl should be personally involved in
the customer interface and/or delivery in some way.

v" Girl Scouts should observe council jurisdiction when selling or marketing product or
engaged in collecting for a gifting program. Girl Scouts should observe council jurisdictions
when selling cookies in parent/guardians place of work, unless arrangements are made to
accommaodate all Girl Scout families connected to that workplace.

v" Girls and adults should be familiar with the areas and neighborhoods in which they will sell.

v' Girl Scout Cadettes through Ambassadors must sell in the buddy system and have adult
oversight.

v Girls participate in door-to-door sales only during daylight hours, unless accompanied by
an adult.

v" When Girl Scouts operate a booth in a store, mall, or other public place, adults must be
present at all times. However, at no time should adults be the only individuals at the booth.

v Girls learn and practice personal protection skills as outlined in GSUSA- and vendor-
provided activity materials. For example:

= Use safe pedestrian practices, especially when crossing at busy intersections,
crossing an alley, or walking in a parking lot.

= Never enter someone’s home (house or apartment) when selling or delivering
cookies.
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= Do not carry large amounts of money. Provision for safeguarding the money is
made in advance. Adult support ensures that girls do not carry large sums of
money.

* Never approach a vehicle to sell to someone.

= Avoid accepting bills larger than $20; ask customers to change money at a
business or bank if they have larger denominations.

v" A designated adult's telephone number and/or group e-mail overseen by an adult is given
for reorders or complaints; a girl does not give out her telephone number or personal e-
mail.

v" When planning sales booths, contact local authorities for permission and for additional
safety and security suggestions and assistance. Councils should have a plan in place for
approving all booth locations and assure that they are scheduled in a fair and equitable
manner.

v Girl Scout Cookiese and Girl Scoutse are trademarked by Girl Scouts of the USA and
cannot be used to endorse products or services. Any questions regarding the use of Girl
Scout Cookies or the name Girl Scouts must be addressed to the Girl Scout council or
trademarks@girlscouts.org).

In Addition, Specifically for Girl Scout Daisies

v Materials provided by GSUSA for Daisies focus on engaging girls in selling to friends
(including neighbors) and family. This approach is based upon:

» The attention span and physical abilities of the girls;

= The need for one-on-one supervision when handling money (the adult should
hold all money);

*= The involvement of parents or trusted adults in goal setting, ensuring that goals
are appropriate for the group or individuals; and

= The importance of providing girls with a foundation in the basics of product-
related activities.

v Adults supervising girls should understand the product sale activity objectives and how to
support the girl in the Girl Scout Leadership Experience. It is important that girls achieve
success in selling their product with adult partnership, focusing on the Girl Scout processes
of Girl Led, Learning by Doing, and Cooperative Learning.
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